
 We hope everybody enjoyed a Merry 
Christmas and are looking a forward to a 
Happy New Year. 
 I am sure everyone had a wonderful time 
at the Christmas Party and our thanks go to 
Joel Rothman and Richard Konigsberg for 

arranging the best party that we have ever had.  The name 
stickers, the door prizes and the excellent food gave each one 
of us a warm and friendly feeling.  Dick Guldstrand’s story 
of racing Corvettes in Europe kept us on the edge of our 
chairs.  The event was a fitting reward for all of you, who 
helped us at the 2008 All GM Car Show. 
 Joel, the party paparazzo, put pictures of all of us on our 
computer screens almost before we got home.  Thank you. 
 Check our website www.buickclub.org/losangeles/ for 
exciting tours and events planned for 2009.  Look for the 
Bombsight on line and see yourselves at the gala party. 
 Next meeting is not too soon to start planning for the 
2009 All GM Car Show. 

The Right Type and Time Requires Money 
   

 When the manufacturers’ monthly inventories surge be-
yond the consumers’ willingness to buy, the requirement for 
cash with which to operate is simply not available.   The Big 
3 now find themselves in this no-way-to-turn situation.  
GM’s cost of operation each month has been estimated at a 
billion dollars. Their advertising budget alone rivals the 
gross national product of some of the third world countries.  

 If these GM executives, Rick Wagoner and Bob Lutz  
have typed and timed this car correctly, and Chevrolet has it 
exclusively for a year, maybe by 2011 we 
could see Buick becoming an electric car.  

Steve’s Corner 

BOMBSIGHT 
        The Bombsight is published by the  
Los Angeles Chapter of The Buick Club of America. 

The Los Angeles Chapter Logo 
reflects who we are and what we do. 

Our members’ cars are used  
in motion picture and TV productions. 

Dedicated to the preservation and restoration of  the automobiles  built  by The Buick Motor Division.   
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The Battle for Features on the Automobile 
 

 In the 40s and 50s when many of our LA Chapter collec-
tor cars were built, Buick had little competition, except from 
Cadillac.  Saginaw, GM’s steering gear division, developed a 
ball bearing steering system in conjunction with Cadillac. 
The ball bearing system made it much easier to turn the 
steering wheel than it had ever been before.  Buick wanted to 
offer the same system for their 90 Series car.  Cadillac said, 
“No.”  Buick then threatened to develop power steering.  The 
battle raged for a time and the final corporate decision was to 
give Cadillac the ball bearing system exclusively for one 
year only.  The following year ball bearing steering systems 
became standard, and all GM cars steered with greater ease 
than any in the industry. 
 Now Buick has more than 30 competitors over the rest of 
the world, all developing hundreds of safety and convenience 
systems with no exclusivity given to any one of them. 
 Today’s automobile manufacturer has to have all the fea-
tures on the right type of vehicle, at the time the consumer 
wants the car. 

 Can GM Pick the Right Type at the Right Time? 
 

 GM certainly picked the right type of vehicle at the right 
time in the case of the SUV.  Every one of their divisions 
built SUV’s - Chevrolet, GMC, Pontiac, and Buick, when 
gasoline was $2.50 a gallon.  When gas went to $3.00, all of 
the above produced a not-so-thirsty version called a cross-
over.  Cadillac’s Escalade did rather well even when gas was 
$3.50 and $4.  By this time a hybrid was available.  The   
answers to the question in the headline above is sometimes 
yes and sometimes no.  In view of the mistake that was Cim-
arron, the very mention of the word at Cadillac brings panic 
in the halls. 
 One of the difficulties in matching type and time in an 
automobile is that in order to produce the type, it often re-
quires two years or more of design and development.  In the 
meantime the price of gas can fluctuate wildly, thereby alter-
ing the number of consumers dramatically 

 This became a serious and costly problem for General 
Motors, Ford and Chrysler who were stuck with huge inven-
tories of SUVs and pickups with both 2 and 4 doors.  
 And Buick never had a small car. 

None of The Big 3  Had Small Types or Hybrids Available  
When Gas Went to $4 a Gallon 

    in the fall of 2008 
  

        Honda Fit : right 
       Hyundai  Accent: left 

Is the Chevy Volt  the right type  for 2010? 



The Pontiac Club de Mer is one of the first Motorama Cars re-created by Marty Martino 

GM global design boss Ed Welburn and Chevrolet chief, Ed Peper show off the 2010 Chevrolet Camaro  
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Guldstrand 
at the mike 



 
D o dg e  Ze o  C o n c e p t  C ar - left 
D o dg e  Z e o  E a sy  A c c e s s - right 

 

GM  Tur bi ne  C ar 
bottom , lower left and below 

 

2010 Mustang  
bottom right 
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P ont iac  So l st ice  Co up e 
upper left and mid-right 

P o nti ac  G8  - above and upper right 
 

B lue  Bu bble  C ar  
mid-left and lower left 

  

Mo de l  o f  t he  F i r st  A u di  
lower right 

 

All wheels are the same size - below 


